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 Brand



“You may have the most brilliant 
  idea for a brand, but if you cannot
  compel the consumer to make a
   purchase, you have nothing.”
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Fabian Geyrhalter

 Brand



Communication  
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“Effecting change is the inherent 
   function of all communication”

Faris Yakob
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Communication  
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Design

“Design is a formal response to a 
  strategic question”
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Mariona López Bosch



 That’s all 
very nice
but what do you do with it?
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Brand Strategy
Design + Brand

Communication }
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Brand guidelines are clearly defined rules and standards 
that show how your brand should be represented to the world. 

Brand guidelines help businesses ensure consistency and 
demonstrate what the company is, what it does and what 
it stands for.
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Positioning

Brand Message

Personality

Brand Identity

Brand Presence

Core Offer

Brand 
Guidelines



 Case Studies
1,2,3
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A Consulting firm specalising in helping 
business leaders scale, by challenging how it is
for future growth.

 Helping Clients
 navigate change



Case Study 1
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Services:
Brand Strategy, Logo Design, Brand Guidelines
Ideal Customer, Messaging, Identity Design, 
Copywriting, Market Research 
and Competitor Analysis
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Ambitious
Honest
Gritty

Saltwater
Consulting.

Allan Boyle
Director

Ideal audience for my client

Case Study 1
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Every good plan 
starts with pen 
and paper

Case Study 1
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1.

8.

2.

3.

4.

5.

6.

7.

6.

1. Keyword-focused header

2. Featured Image

3. Prominent email signup box with 
     descriptive call to action

4. Social sharing buttons

5. Helpful, article focuses on keywords

6. Multiple compelling images or charts

7. Internal links to other posts and 
     service pages

8. Call to action for comments, related 
     articles or more information

 

Wireframes, 
a plan for online
marketing

Case Study 1



Branding that converts sales

Images for blogs 
and social media

Case Study 1
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Video for blogs 
and social media

Case Study 1
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Infographics

Case Study 1
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All of this was possible

Case Study 1
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Brand Guidelines
makes it easier

Case Study 1
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Results:

Confidence in how the business looks to prospects, new clients and new hires.

Business growth signals to be front of mind to the right audience.

Specific customer clarity and a library of content to communicate expertise.

Brand awareness, so the right customer makes the right choice - easier. 

Case Study 1
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“Shane was brilliant throughout 
  the process, clearly explaining 
  each step of the way, and 
  facilitating regular in-depth 
  project video calls at every 
  milestone.” 

Allan Boyle 
Managing Director
Saltwater Consulting
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Using design to simplify a complex message,
a so�ware that strengthens the relationship
between universities, entrepreneurs 
and communities.

 Notice a be�er
 way



Branding that converts sales

Services:
Logo Design, Ideal Customer, Messaging, 
Identity Design and Market Research 

Case Study 2
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Ideal audience for my client

Case Study 2
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Results:

£10,000 grant raised a�er pitching for investors.

Internal Clarity on who the business serves and how to articulate it easier.

Specific customer clarity and a library of content to communicate expertise.

Brand awareness, so the right customer makes the right choice - easier. 

Case Study 2
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“The workshops at the beginning 
   of the process really encourage
   you think about your company, 
   your offering and your vision, in a
   way that can spark new ideas 
   and realisations.” 

Christopher Shannon 
Managing Director
Notice

Case Study 2
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An ethical jewellery company that wants to 
redfine what luxury means in the 21st century.

Renewed 
Approach
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Services:
Logo Design, Ideal Customer, Messaging, 
Identity Design and Market Research 

Case Study 3
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Results:

Ideal customer focus to be front of mind to the right audience.

Specific Brand Statements.

Brand clarity, so the right customer makes the right choice - easier. 

Case Study 1
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“ Shane understood our brand 
  and vision and he worked on 
  it like it was his own brand.

  Shane has elevated our brand 
  and created a clearer path for 
  us to pursue into the market 
  with confidence.” 

Catherine Wall
Co-Managing Director
GMD

Case Study 3
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