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Branding that
converts sales

Does your branding bring value to your business?
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Branding that converts sales

2011 ——~~~c 2013 N 2015 299 2016 VU~ 2018

Graduated in Worked in an Branded a Worked events Worked corporate
Advertising ad agency cocktail bar graphic designer graphic designer
>
accenture  FlLL 2021 ~A~~ 2020 ~NI™ 2019
Today Went freelance Went freelance

Gamesmlf again!
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# Download on the

@& App Store

GET IT ON

Google Play |
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Branding that converts sales

“You may have the most brilliant
idea for a brand, but if you cannot
compel the consumer to make a
purchase, you have nothing.”

Fabian Geyrhalter
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Branding that converts sales
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Branding that converts sales
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“Effecting change is the inherent
function of all communication”

Faris Yakob
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Branding that converts sales
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Branding that converts sales

“Design is a formal response to a
strategic question

Mariona Lopez Bosch
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Branding that converts sales

That’s all
very nice

tht?

but w
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Branding that converts sales

Design + Brand
- Brand Strategy

Communication
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Branding that converts sales

Brand guidelines are clearly defined rules and standards

that show how your brand should be represented to the world.

Brand guidelines help businesses ensure consistency and

demonstrate what the company is, what it does and what
it stands for. - o
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Branding that converts sales

Positioning
Brand Message
Brand |
Guidelines Personality
Brand Identity

Brand Presence

Core Offer
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Branding that converts sales

Qase Studies

1,2,5
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Helping Clients
navigate change

A Consulting firm specalising in helping
business leaders scale, by challenging how it is
for future growth.




Branding that converts sales

Services:

Brand Strategy, Logo Design, Brand Guidelines
Ideal Customer, Messaging, Identity Design,

Copywriting, Market Research
and Competitor Analysis

Case Study 1

Shane Moran Designs
31/32 Fitzwilliam Sq
Dublin 2

353 85 138 8115
helloi@shanemorandesigns. com

Proposal

BILL TO Invoice Number: -

- Invoice Date: -
Payment Due: -
Amount Due (EUR): .

Logo Design Options

Bath pack & bundle include 2-3 logo concepls,
one is chosen with two rounds of ravisions,
4-5 wesk time frame.

Logo Bundle

Research & Discovery

Primary Logo with Variant (different dimensions),

Brief - project foundation outlining background, objective and rmore
Stylescape - visual tapestry of ideal audience x 3

Colour Specs - ensure your brand colors will match across different
applications. Pantone, CMYK, AGE, and hexidecimal codss provided

Logo Pack

Research & Discovery

Primary Logo with Varlant {oifferent dimensions),

Briel - project foundation outfining background, oblective and more
Stylescape - visual tapesiry of ideal audience x 3

Colour Specs - ensure your brand colors will match across different
applications. Pantane, CMYK, RGB, and hexidecimal codes provided

Tagline & Copy - A few words thal convey a meaningful idea about your
business

Vector Pattems - Graphic shapes, lines, custom patterns, or other
elements that flesh oul your brand s visual theme. 'l apply these lo a a few
mock ups o show how they can be used

Typography - Recommendations for brand fonis, with examples of how o
use tham

Style Guide - Simple fo understand guide showing how to have logo
applied to marketing material and stationery



Branding that converts sales

Ideal audience for my client

Case Study 1
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Branding that converts sales

Every good plan
starts with pen

and paper

Case Study 1
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Branding that converts sales

Wireframes,
a plan for online
marketing

1. Keyword-focused header

2. Featured Image

3. Prominent email signup box with
descriptive call to action

4. Social sharing buttons

5. Helpful, article focuses on keywords

6. Multiple compelling images or charts

7. Internal links to other posts and

service pages

8. Callto action for comments, related
articles or more information

i, Keyword-focused header

Use the target keyphrase once in the <h >
header. Along with the <title>, this is one
ol the most important places that indicate
relevance and use the phrase, Pages focused
on specilic topics are maore likely to attrac
||l|1"$l'i|i'-'d VISTLOTS.

2, Featured image

Enery great post has a great image.

This makes the post more attractive, both
on your site and in the soCial streams
when 1t gets shared. 'This is your chance 1o
explain concepts visually with mlormative
charts or diagrams,

3. Prominent email signup box

with promise and proof

A great signup form tells perople whit
they're going 1o get and gives some
evidence that it’s good. Use the three s of
high-converting ermail signup forms.

4, Social sharing buttons

Make it ciisy to sprea the word, Share
huttons can appear at hoth the top and
bottom of the post, or even as a “sticky"” or
“floaing™ element that follows the visitor as
they seroll dovwn the page. IF your content
uets shared a lot, use share widgets with
counters that show the number of shares.
1 shares ape low, don't show o counter.

Thise zeros are negative social proof!

5. Helpful, detailed article

it's the deep, how-to content that positions
You s the expert, These posts are 240
more Hkely o rank in search Crgines and
et shared by readers. 5o go big The mers
uselul, the better

Case Study 1

6. Multiple compelling images or charts
Your seaders are s anning, You can slow
1]“'”1 diwn angl kn'l'i: them |'[‘|p|.1g4r(] ||_\
adding visuals, Don't SEOP il jusl one
imagze. Try 1o acld visual interest al every
seerl] di:]'llll. {14} .’f:.v:‘.L‘-!J the eeacher Hnwilll;
through the anicle

7. Internal links to other blog posts
and service pages

Guide the visitor down the funnel through
mternid links. Bach blog post should have
af least two links within the body texi:

+  Link to a relevant service page

= Link to anather hlog post

8. Call to action for comments,

more information

Most visitars come to-gel answers arid
information and then leave. Great blog posts
ollen have extremely high bounce raes,

You can improve the chances that they'll
stick aroune by ending each post with

an invitation o oet more information;
Download the complete guide or wlk wan
expert. You can also end with a question

thit Lriggers cOmments.

A great blog post is the first

generation pr




Branding that converts sales

Images for blogs
and social media

Title

to grow revenue by 30% year on year |

Metric Target  Value
Value
Timeframe
.1 |
' |
saltwater |
CONSULTING hew to turn any goal into a KPI . .
Data points provide A ey
metrics for your business salty S S vl IR
Why a business needs : | |
multiple KPls
KPIs bring balance to padd
business growth LS

i

—

/)0 \\ P

1 . l
Let's order a pizza! iyl o

CONSULTING

Identify the root cause
of a problem.

Helping Clients
Navigate Change daas
Track your habits. eyl

Case Study 1



Branding that converts sales

Video for blogs
and social media

Allan and Shane discuss the

; .k X
importance of good branding * ‘
and operations. i

4 |

Case Study 1



Branding that converts sales

Infographics
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100 or more people wf
to do little more than li
speaker or speakers.

The 3 type of meetings
by size il

Case Study 1

Meetings
can be graded by size into
three broad categories.

Assembly | Council | Committee

f"\

) people,
peak on

> guidance
o,
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All of this was possible
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Branding that converts sales

Brand Guidelines

malkes it easier



Branding that converts sales

Results:
Confidence in how the business looks to prospects, new clients and new hires.
Business growth signals to be front of mind to the right audience.

Specific customer clarity and a library of content to communicate expertise.

Brand awareness, so the right customer makes the right choice - easier.

Case Study 1



Branding that converts sales

“Shane was brilliant throughout
the process, clearly explaining
each step of the way, and
facilitating regular in-depth
project video calls at every
milestone.”

Allan Boyle

Managing Director
Saltwater Consulting
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Notice a better
way

Using design to simplify a complex message,
a software that strengthens the relationship
between universities, entrepreneurs

and communities.




Branding that converts sales

Services:

Logo Design, Ideal Customer, Messaging,
Identity Design and Market Research

Case Study 2

Shane Moran Designs
31/32 Fitzwilliam Sq
Dublin 2

353 85 138 8115
helloi@shanemorandesigns. com

Proposal

BILL TO Invoice Number: -

- Invoice Date: -
Payment Due: -
Amount Due (EUR): .

Logo Design Options

Bath pack & bundle include 2-3 logo concepls,
one is chosen with two rounds of ravisions,
4-5 wesk time frame.

Logo Bundle

Research & Discovery

Primary Logo with Variant (different dimensions),

Brief - project foundation outlining background, objective and rmore
Stylescape - visual tapestry of ideal audience x 3

Colour Specs - ensure your brand colors will match across different
applications. Pantone, CMYK, AGE, and hexidecimal codss provided



Branding that converts sales

Ideal audience for my client

| X 5 a plattorm that combines a powerful suite of time-sav-

ing toals in an intelligant activity managmant syetem; with
s carefully curated, hyperiocal marketplace

of support praviders and apportynities

Connected Confident Proactive

scole youl business

sypport sefvices.
‘ . C Y abedefghijklmnopgrstivwxyz :
abcdefghijklmnopgrstuvwiyz

‘ abcdefghijklmnopgrstuvwxyz
) . Eu ropa abcdelghijkimnopgrstuvwiyz
} . abedefghi|klmnopgrstuvwiyz

. abedefghijklmnopgrstuvwixyz

Case Study 2



Branding that converts sales

& Notice

Case Study 2



Branding that converts sales
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Community Guidance Connecting Initial

Case Study 2



Branding that converts sales

& Notice '« Notice

'S Notice | o8 Notice
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Branding that converts sales

. H . Noti 3
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Branding that converts sales

- *« Notice

Welcome to
Notice

notice.com

..-'"'ff | ' -

Case Study 2



Branding that converts sales

Results:
£10,000 grant raised after pitching for investors.
Internal Clarity on who the business serves and how to articulate it easier.

Specific customer clarity and a library of content to communicate expertise.

Brand awareness, so the right customer makes the right choice - easier.

Case Study 2



Branding that converts sales

“The workshops at the beginning
of the process really encourage
you think about your company,
your offering and your vision, in a
way that can spark new ideas

and realisations.”

Christopher Shannon
Managing Director
Notice

- Notice

Case Study 2




Renewed
Approach

An ethical jewellery company that wants to
redfine what luxury means in the 21st century.




Branding that converts sales

Services:

Logo Design, Ideal Customer, Messaging,
Identity Design and Market Research

Case Study 3

Shane Moran Designs
31/32 Fitzwilliam Sq
Dublin 2

353 85 138 8115
helloi@shanemorandesigns. com

Proposal

BILL TO Invoice Number: -

- Invoice Date: -
Payment Due: -
Amount Due (EUR): .

Logo Design Options

Bath pack & bundle include 2-3 logo concepls,
one is chosen with two rounds of ravisions,
4-5 wesk time frame.

Logo Bundle

Research & Discovery

Primary Logo with Variant (different dimensions),

Brief - project foundation outlining background, objective and rmore
Stylescape - visual tapestry of ideal audience x 3

Colour Specs - ensure your brand colors will match across different
applications. Pantone, CMYK, AGE, and hexidecimal codss provided



Branding that converts sales
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Case Study 3



Branding that converts sales

Z0OR COUTURE

Case Study 3



Branding that converts sales

ZOR COUTURE

London st. UK
555 555 5555

www.zorcouture.com
janedoeg@gmail.ocom

Case Study 3



Branding that converts sales

<~ ZOR COUTURE

SHOF BESTSELLERS GIFTS MEW ELOG CQUR STORY

NEW IN

EXPLORE COLLECTION

Case Study 3



Branding that converts sales
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Case Study 3



Branding that converts sales

Results:

Ideal customer focus to be front of mind to the right audience.

Specific Brand Statements.

Brand clarity, so the right customer makes the right choice - easier.

Case Study 1



Branding that converts sales

“Shane understood our brand
and vision and he worked on
it like it was his own brand.

Shane has elevated our brand
and created a clearer path for
us to pursue into the market

with confidence.”

Catherine Wall
Co-Managing Director
GMD

Case Study 3



Branding that
converts sales

Does your branding bring value to your business?
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