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The future wanders of the conscious traveller..
Decoding customer behaviour shift for long-

term travel & wellbeing recovery..

- Magdalena Osmola

i n  t h e  p o s t - p a n d e m i c w o r l d
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CURRENT 
CIRCUMSTANCE

AGENDA

NEW „NEW LUXURY”

TRENDS SHIFT & 
CONSCIOUS TRAVELLER

INDUSTRY
RESPONSE



FEAR & 
ANXIETY

=
EMOTIONAL 
REACTION 

TO REALITY



BEFORE vs. NOW



W H A T  L U X U R Y ?
LUXURY?



P A S S I O N

C O N T R I B U T I O N

G R O W T H

C O M M U N I T Y

H E A L T H

T H E N E W
N E W

L U X U R Y

S A F E T Y

T R A N S P A R E N C Y

S U S T A I N A B I L I T Y



P H Y S I O L O G I C A L

S E C U R I T Y

L O V E  &  B E L O N G I N G

S E L F  A C T U A L I Z A T I O N

S E L F - E S T E E M

T R A N S C E N D E N C E

M A S L O W ’ S hierarchy of needs

H A P P I N E S S



PLEASANT 
LIFE GOOD LIFE MEANINGFUL

LIFE

MARTIN SELIGMAN’S 3 TYPES OF HAPPINESS:



WHO
ARE
THEY

THE POST-PANDEMIC

CONSCIOUS TRAVELLER

SMART

SELF-
CONSCIOUS

AWAKEN

BOLD
DEMANDING

CONSCIOUS
AWARE

HYPER
CONNECTED

EVER-
EVOLVING



MINIMALISM

CURING AFFLUENZA

TRANSPARENCY

WELLBEING

HUMANE TECH

BELONGING

COMMUNITY FEEL

SUSTAINABILITY

CAUSE
EXPERIENCE ECONOMY

TRANSFORMATION

SAFETY?
SECURITY?

PURPOSE



COMMUNITY







SUSTAINABILITY
“ P L A N E T  O R  P L A S T I C ”





PRESCRIBING 
NATURE

Put down the Prozac and pick up your walking shoes.



WELLBEING
H E A L H Y  B O D Y =
H E A L T H Y  M I N D



HEART MIND SOUL

DO YOGA OR HIT THE GYM

DRINK THE ALKALINE WATER,

BUT IF YOU DON’T DEAL

TAKE THE SUPPLEMENTS

WITH THE ISSUES GOING ON
IN YOUR HEART, MIND & SOUL:

YOU ARE STILL

UNHEALTHY

YOU CAN EAT THE KALE,„
„

VS. BODY





PASSION
GROWTH
PURPOSE



E X P E R I E N C E V S .
T R A N S F O R M A T I O N



HUMANE TECHNOLOGY



NEW DIMENSION 
OF CLEAN





TRANSPARENCY



Marketing is the generous act of 
helping someone solve a 

problem

Seth Godin, This is marketing

GOOD 
MARKETING
“

”



EMOTIONAL 
MARKETING

Empathy is at the heart of 
marketing

Seth Godin, This is marketing

“
”



B2B
B2C

H2H
H U M A N  T O  H U M A N



BUT HOW?



C R I S I S  C O M M U N I C A T I O N S



# M I N D S E T S H I F T

YOUR EYES 
SEE WHAT 

YOUR MIND 
WANTS TO 

SEE





W I T H E M P A T H Y  A T  H E A R T . .



S H A R I N G  I S  C A R I N G . .



R E I N S T A L L I N G  C O N F I D E N C E . .  
( M A C R O - L E V E L )



R E - A S S U R I N G . .



ACTIVE LIVING WELLBEING
PURPOSE

MEANINGFUL LIVING
NATURE

SUSTAINABLE LIVING

T R A N S F O R M A T I O N A L  E X P E R I E N C E S
F U E L I N G  P A S S I O N  &  P U R P O S E . .

# R E S O R T L I V I N G



I N S P I R I N G . .



THANK YOU.


