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GUR CONCEPT

U To make the very freshest
donuts, every day.

U To push the boundaries of what
a donut can be.

U And to create circles of
obsession and make moments

of magic. .

®
[oFFEEAT

DONUT CO.




CREATING
CONSUMER
THE CONCEPT @YIYITY

4 N\

?
EXPERTISE

R FRANCHISABLE

LSTALRL OFF BEAT

DONUT CO.

MARKET
GAP




—————————————————————————————

UNDERSTAND OUR CONCEPT BRAND
TARGET CONSUMERS DEVELOPMENT DEVELOPMENT

© Demographic Profile © Product Offer © The Brand

\ /
\ /

2 Their Needs & Wants © Production Process fo Packaging

© Social Media

© Expectations © Operation Manuals

@ In-store Experience

[oFFiEAT

DONUT CO.




OUR TARGET CONSUMERS

t DESERVE
THE CALORIES.

A PICK ME UP
OR ‘BOOST.

SWEET TOOTH.

EMOTIONAL
CONNECTION.

CELEBRATIONS, EVENTS & SHARING.

ENJOYING THE
FRESHNESS AND
BAKERY AROMA.
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